STEP 2: Selecting Activities for World Rabies Day

Target Audiences: Who do you need to reach to meet your objectives?

When planning activities for World Rabies Day, consider specific goals you might have, such as increasing rates of pet immunization in your community or providing education on the threat of rabies from wildlife. 

Then choose priority audiences to focus on based on the objectives for your World Rabies Day campaign. Keep in mind that you have limited resources – identify target audiences that are most likely to help you reach your objectives.

When choosing target audiences, think about various demographic characteristics (race/ethnicity, socio-economic status, age, geographic location, languages spoken) as well as other factors that might group people together, such as:

· common behaviors (for example, people who frequently spend time in areas where wildlife may be present)
· similar benefits or barriers (people in the community who keep or feed stray animals)

· same level of readiness to take action (first-time pet owners)
Click below for examples of target audiences and ways to reach them:

· Local Media
· Community Businesses
· Areas of Recreation
· Health Care Providers
· Attendees of Religious and Worship Services
· Pet and Animal Organizations
· Using Online Media to Collaborate/Promote 
Target Behaviors: What do you want them to do?

Once you’ve determined your target audiences, think about what you want them to do in order to meet the objectives you’ve set. 

It may not always be possible through World Rabies Day activities to directly impact the behavior you seek, as this may require long-term intervention at institutional and policy levels. You can, however, promote other actions that will lead to increased awareness and follow-through (such as pet vaccination and spay/neutering). For example, World Rabies Day might encourage people to:
· Learn more about the importance of pet immunization

· Look at a website to find a veterinarian/place of vaccination near them

· Ask their veterinarian about spaying/neutering their pet
· Take precautions in areas where wildlife might be present 
· Keep pets and their food indoors 
Benefits and Barriers: What factors affect whether they can or want to do that?

It might be difficult to understand why some would choose NOT to take certain actions, such as pet immunization (which is required in some states) and staying away from wild animals. Yet people have good reasons for behaving the way they do, and their choices are logical from their point of view.  They act in ways that benefit them and are unlikely to do something when barriers get in the way. Therefore, it is important to understand what benefits your target audience is looking for and what barriers get in their way – so your activities can maximize the benefits and minimize the barriers.

Before you start selecting activities, answer the following questions about your target audience:
· What do they know – or not know - about rabies?

· What do they see as the benefits of taking preventive action?

· What would keep them from doing it?

· Where do they obtain health information?

· Who influences their health decisions?

· What is important to them in life? What do they value most? 

Some ways to gather the information to answer these questions:
· Review existing research studies: take advantage of information that others have already gathered.  Even if the studies were not done in your community, the information may still be useful. 

· Conduct individual interviews or focus groups with audience members and key informants, such as health providers, church leaders, veterinarians, and teachers.
· Collect information through quick surveys that can be handed out at vaccination clinics, Run for Rabies 5Ks, or community events.
Activities: How can you address the barriers and promote the benefits?

Use the information you’ve gathered to select activities that work together to:
· Make a clear call to action

· Address all key factors

· Minimize barriers

· Fit your budget and staff resources

It’s also important to take stock of factors that may impact your efforts – both positively and negatively, such as:
· Recent media coverage about rabies, wild animals, and pet ownership
· Other organizations promoting rabies education and prevention that you might partner with

· Competing messages in the media or community (for example, animal/pet advocacy groups) 
Audience: Local Media

· If a rabies-related event is scheduled around the time of WRD, distribute to local media contacts a press release that promotes the event and rabies prevention/control messages. (Note:  Please visit this link to download World Rabies Day campaign materials including pre-written press releases.)
· Speak with local newspaper and newsletter editors about running a pre-written article, opinion editorial, or print Public Service Announcement (PSA). (Note:  Please visit this link to download World Rabies Day campaign materials including print ads and pre-written news and op-ed articles.)
· Talk with local radio producers about dedicating time for a Public Service Announcement (PSA). (Note:  Please visit this link to download World Rabies Day radio PSAs.)
Audience: Community Businesses
· Put flyers or announcements on bulletin boards or in windows of laundromats, fast-food restaurants, or grocery stores used by community members. (Note:  Please visit this link to download and print World Rabies Day flyers.)
· If a rabies-related event is taking place, work with any relevant businesses to promote the event and rabies prevention/control messages. (Example: ask a local running store to post rabies flyer in their store in the weeks leading up to a Run for Rabies). 

· Ask shopping mall management to sponsor a health fair, make room for an exhibit, or provide space for a “questions and answers about rabies” table or booth.

Audience: Managers of Recreation Areas
· Work with local parks and recreation organizations to post rabies prevention and control messages and information about events (such as pet immunization clinics). (Note:  Please visit this link to download and print World Rabies Day flyers.)
· Prepare scoreboard or loudspeaker announcements for sporting events, rodeos, concerts, or bingo games. (Note: Please visit this link to download World Rabies Day radio PSAs.)
· Ask outdoor and camping organizations to provide education and materials about ways to prevent and control rabies.
Audience: Health Care Providers

· Ask medical societies such as AAP and AAFP to include information about World Rabies Day on their websites and in their newsletters encouraging providers to educate patients and to get involved,

· Ask doctors’ offices and veterinarians to include educational materials in their waiting rooms and to place announcements in newsletters. 
· Collaborate with human and animal care providers to hold rabies educational sessions at schools, recreation centers, club meetings, and worksites. 
Audience: Attendees of Religious and Worship Services
· Ask religious, faith, and spiritual leaders to provide fact sheets and educational materials at sites of worship and practice. 

· Ask religious, faith, and spiritual leaders to allow local community health providers to deliver pet immunization services at sites of faith and practice.  
Audience: Pet and Animal Organizations
· Ask local pet care organizations, shelters, and humane organizations to post a flyer, include an announcement in their newsletter, or post a notice on their Web Site. (Note:  Please visit this link  to download and print World Rabies Day flyers and sample newsletter articles.)
· Work with dog/pet training personnel to provide rabies education and vaccination clinic dates/times during sessions. 

Using Online Media to Collaborate/Promote 

· For all audiences above (except media), seek out organizations/businesses on Facebook, Myspace, and Twitter to friend or follow.
· MySpace: post a blog entry about your event or highlight key prevention and control messages
· Facebook and MySpace: post rabies event and/or prevention and control messages on Friends’ walls. Send messages to their Inbox.
· Facebook and MySpace: post a World Rabies Day flyer on your page. If you hold an event, take pictures and post them afterwards.
· Twitter: make periodic tweets in the days leading up to your event and/or World Rabies Day. Post tweets on other organization’s Twitter page and encourage them to tweet back. 
· Send a Health-eCard to engage potential collaborators and provide links to your Facebook, MySpace, and/or Twitter site.
· Place a World Rabies Day button on your Web site to direct users to a page where they can get rabies information.  
(Note: Please visit this link  to download World Rabies Day pre-written wall postings, Tweets, and messages, send a Health e-Card, and access a button for use on your Web site). 
